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* TENTO VYKRES JE URCEN POUZE PRO MARKETINGOVE UCELY A POTREBY A V ZADNEM PRIPADE NEPREDSTAVUJE
ZADNOU CAST SMLUVNIHO VZTAHU MEZI ARCHITEKTEM, DEVELOPEREM A KLIENTEM. DEVELOPER SI VYHRAZUJE
PRAVO ZMENIT KONECNE PLANY KDYKOLIV BEHEM PROCESU. ROZVRZEN] NABYTKU A ZARIZOVACICH PREDMETU JE z S e p e v ,
POUZE ILUSTRATIVNi A NENi SOUCASTi DODAVKY. VAC LAVS KE NAM ESTI 7 8 2 / 2 2

THIS PLAN IS FOR MARKETING PURPOSES ONLY AND IN NO WAY CONSTITUTE ANY PART OF CONTRACTUAL

RELATIONSHIP BETWEEN THE DEVELOPER, ARCHITECT AND CLIENT. THE DEVELOPER RESERVES THE RIGHT TO CHANGE J V
THE FINAL FLOOR PLAN AT ANY TIME IN THE PROCESS. LAYOUT OF FURNITURE, FIXTURES AND OTHER APPLIANCES
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ARE ONLY ILLUSTRATIVE AND BY NO MEANS ARE PARTS OF THE DELIVERY. N OVE M ES I O



